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Automated Optimisation: Contextuality 

Flash advert (William Hill) and HTML scroller (Paddy Power) automatically show their odds for the race featured on the 
Racing Post racecard.

Analysis of an advert running with very similar contextual functionality showed improvements across every metric against 
the performance of an offer based gif creative.  This improved performance was especially evident during consideration 
of the post click data:

CTR improved by over 10%

Registrations per million impressions improved by 250%

Deposits per million impressions improved by 300%

Click reg conversion rate improved by 70%

And Click deposit conversion was up over 400%
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Advert formats 

Pick your match interactive

Pick your market interactive

Stake and winnings calculators

HTML Accumulator  

Live match-centre ad units

Live betting auto reload ad 
units

Price comparison units  

Expandable weekend coupon 
banner

Expandable interactive 
skyscraper

Server-compiled dynamic
Flash and GIF

Transparent flash adverts

Tracking & Reporting  

Impressions

Clicks  

Click through  

Post click  

Post impression  

Reach & Frequency/unique 
users

Language 

Time to conversion  

Location  

3rd-party tracking integration  
Delivery of multiple 3rd-party 
conversion tags into a single 
tag deployed just once on your 
conversion pages

Deduplication of 3rd-party 
conversion tags on 
last-click-wins model

  

Campaign Management

WYSIWYG creative console for 
fast editing of adverts  

Scheduling by date, time, hour  

Searchable XML data 
feeds/database  

Dynamic GIF, JavaScript or 
iframe tags  

Rotation strategies & 
weighting  

Frequency capping  
Advert sequencing
  

Optimisation

Contextual analysis by URL  

Contextual analysis of free 
text on page  

Advert selection by URL keywords  

Audience profiling  

Targeting by language by 
browser locale 

Dynamic deep-linking  

Auto optimisation by CTR  

Auto optimisation by post-view 
conversion

Reach & Frequency tracking  

Ajax reload during user session  

Invoke pop-under with delay  

Geotargeting for countries, 
regions and cities by IP  

Automatic prioritisation of 
limited-availability products 
e.g. in-running markets

For further information on any of these features, please contact:

Iain Hutchison – Sales Director  iain.hutchison@betgenius.com
Colville Wemyss – Business Product Owner  colville.wemyss@betgenius.com

Andrew Phillips – Account Manager  andrew.phillips@betgenius.com
Oscar Kazmeier – Head of Client Services  oscar.kazmeier@betgenius.com

 

Automated Optimisation: Geotargeting

Appropriate execution of advert picked according to user’s IP address and browser locale.

What features does Connextra offer? 
Connextra has maintained its position as the industry's leading adserving provider through constant development of its
technology and through an understanding of the evolving marketplace. Below is an extensive, though not exhaustive, list 
of Connextra’s major features:
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